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Agenda

8.00 - 8.10 Welcome and Opening Remarks 

Shaun Hayden, Director, Corporate Reputations 

8.10 ï9:00 Keynote Address

ñOf Roller Coasters, Reputations and Wild Rides on Wall Streetò

Dr Charles J. Fombrun, Chairman and co-founder, Reputation Institute

9:00 ï9:30 Results of Ireland RepTrakÊ 2010

Announcement of the results of the Ireland RepTrakÊ 2010 survey of the 100 

largest and most visible firms in Ireland 

Niamh Boyle, Managing Director, Corporate Reputations

9.30 ï10:15 ñBuilding a leading corporate reputation ïchance or design?ò 

Professor Damien McLoughlin, UCD Michael Smurfit Graduate School of 

Business

10.15 - 10.30 Audience Q&A session

10.30 Closing Remarks 
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Keynote Address

ñOf Roller Coasters, Reputations and Wild Rides on Wall Streetò

Dr Charles J. Fombrun, Chairman and co-founder, Reputation 

Institute

The results of the first reputation ranking of the 100 largest and most visible organizations in Ireland
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Ireland RepTrakÊ 2010

Reputation study of the largest and most visible firms in Ireland

Niamh Boyle, Managing Director, Corporate Reputations 

The results of the first reputation ranking of the 100 largest and most visible organizations in Ireland
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Reputation management is on everyoneôs mindé..

Å Your customers ïcan I trust what the company is promising? 

Å Your investors ïcan I count on the financial predictions? 

Å Your employees ïwill the company honor their word? 

Å The CEOs ïwill the world admire my leadership and vision for this firm?

Reputation management closes the gap between perception and reality to 

build stronger stakeholder relationships.
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Reputation: a vital part of your company strategy......it makes everything 

easier

Reputation

Recruiting 
the best 

staff

Managing 
investor 
relations

Winning 
and 

retaining 
customers

Stabilising 
share price 
volatility

Influencing 
regulators

Leveraging 
positive 
media 

coverage

Charging a 
premium 

price
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How can reputation add value to your organisation?

For the Bottom 20 reputations in the world

7 out of 10 people will recommend the 

company

Only 2 out of 10 people will recommend the 

company

é and 4 out of 10 refuse to support them

For the Top 20 reputations in the world
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Over 200 global companies work with the Reputation 

Institutes models and methodologiesé
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Ireland RepTrak 2010

Study background and methodology
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The Ireland RepTrakÊ 2010  study

Å Inaugural annual study of reputations of Irelandôs largest and most visible 

companies

Å Measures 115 corporate reputations throughout Ireland, based on  

consumer trust, esteem, admiration and good feeling

Å Developed by Corporate Reputations and Reputation Institute to provide 

executives in Ireland with a high-level overview of their companyôs reputation 

with consumers

Å Based on research carried out by Reputation Institute since 1997, using their 

RepTrakÊ Pulse model. 

Å Follows methodology of Global Reputation PulseÊ,  the largest reputation 

study on earth  - 1,000 companies, 30,000 consumers, 30 countries
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Survey Methodology - Selecting the companies in Ireland

1. The most visible companies in Ireland 

o Selected via an online nominations study carried out in Oct/Nov 2009 

amongst general public 

2. The largest companies in Ireland 

o Irish firms with a full stock exchange listing

o Firms with largest revenue, operating out of Ireland, listed in the Irish Times 

Top 1000

3.  Rated companies had to have significant consumer presence and be 

either ñsomewhatò or ñveryò familiar to the general public
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Survey methodology

Å Survey carried out online through January and February 2010

Å Respondents invited to describe their perceptions of individual 

companies across 20+ questions

Å Scores range from a low of 0 to a high of 100

Å 11,996 total ratings;  3,165 unique respondents aged 18-65;  
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Survey methodology



© 2009 Corporate Reputations Ltd. All rights reserved

RepTrakÊ model
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The RepTrakÊ Pulse framework

¢ƘŜ wŜǇ¢Ǌŀƪϰ ǇǳƭǎŜ ǊŜŦƭŜŎǘǎ ǘƘŜ ŎƻǊŜ 

ƻŦ ŀ ŎƻƳǇŀƴȅΩǎ ǊŜǇǳǘŀǘƛƻƴ ŀƴŘ 

shows how strong the emotional 

bond is between the company and 

its stakeholders

ω Admire and respect the company

ω Trust the company

ω Feel good about the company

ω Believes the company has an 
overall good reputation

ReputationPulse

The RepTrakϰ ƳƻŘŜƭ Ŏƻƴǎƛǎǘǎ ƻŦ 

a set of dimensions and 

attributes. Studies have shown 

that overall these seven 

ŘƛƳŜƴǎƛƻƴǎ ŜȄǇƭŀƛƴ ŀ ŎƻƳǇŀƴȅΩǎ 

reputation.

Dimensions 
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¢ƘŜ ǎǘŀƴŘŀǊŘ wŜǇ¢Ǌŀƪϰ ƳƻŘŜƭ Ŏƻƴǎƛǎǘǎ ƻŦ но 

attributes . RI recommends customizing the 

model to specific client needs.

The RepTrakϰ ǇǳƭǎŜ ǊŜŦƭŜŎǘǎ ǘƘŜ ŎƻǊŜ ƻŦ ŀ 

ŎƻƳǇŀƴȅΩǎ ǊŜǇǳǘŀǘƛƻƴ ŀƴŘ ǎƘƻǿǎ Ƙƻǿ ǎǘǊƻƴƎ 

the emotional bond is between the company 

and its stakeholders

Reputation Pulse

The RepTrakϰ ƳƻŘŜƭ Ŏƻƴǎƛǎǘǎ ƻŦ ŀ ǎŜǘ ƻŦ 

dimensions and attributes. Studies have 

shown that overall these 7 dimensions 

ŜȄǇƭŀƛƴ ŀ ŎƻƳǇŀƴȅΩǎ ǊŜǇǳǘŀǘƛƻƴΦ

Dimensions 

Attributes 

¢ƘŜ wŜǇ¢Ǌŀƪϰ ƳƻŘŜƭ ƛƴŎƭǳŘŜǎ ƳŜŀǎǳǊŜƳŜƴǘ ƻŦ ǎŜƭŜŎǘŜŘ 

supportive behaviours (such as purchase, recommend, 

invest) specific to each stakeholder group.

Supportive Behaviours 

RepTrakÊ DeepDive study
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The RepTrakÊ methodology identifies your reputation positioning (scores) among your 

stakeholders. 

Example RepTrak scores
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Ireland RepTrakÊ 2010

Results and findings
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Is your Industry Helping or Hurting You? 

Ireland mean

64.60
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Industry reputations in the USA 2010


