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Agenda

8.00 - 8.10 Welcome and Opening Remarks
Shaun Hayden, Director, Corporate Reputations

8.1071 9:00 Keynote Address
nOf Roll er Coasters, Reputations and
Dr Charles J. Fombrun, Chairman and co-founder, Reputation Institute

9:007 9:30 Results of Ireland RepTrakE 2010
Announcement of the results of the Ireland RepTrakE 2010 sur vey
largest and most visible firms in Ireland
Niamh Boyle, Managing Director, Corporate Reputations

9.3071 10:15 ABuil ding a | eading ichrapacratoe rdeutg:
Professor Damien McLoughlin, UCD Michael Smurfit Graduate School of
Business

10.15 - 10.30 Audience Q&A session

10.30 Closing Remarks
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Reputation study of the largest and most visible firms in Ireland

Niamh Boyle, Managing Director, Corporate Reputations
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A Your customers i can | trust what the company is promising?
A Your investors i can | count on the financial predictions?
A Your employees i will the company honor their word?

A The CEOs i will the world admire my leadership and vision for this firm?

Reputation management closes the gap between perception and reality to
build stronger stakeholder relationships.
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Reputation: a vital part of your company strategy......it makes everything
easier

Recruiting

the best
staff

Charging a
premium
price

Managing
investor
relations

Leveraging Reputation

positive
media
coverage

Winning
and
retaining
customers

Stabilising
share price
volatility

Influencing
regulators
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For the Top 20 reputations in the world For the Bottom 20 reputations in the world

7 out of 10 people will recommend the Only 2 out of 10 people will recommend the
company company

€ and 4 out of 10 r ef
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Ireland RepTrak 2010
Study background and methodology
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Thel rel and RepTrakE 2010 study

Al naugural annual study of reputatioc
companies

A Measures 115 corporate reputations throughout Ireland, based on
consumer trust, esteem, admiration and good feeling

A Developed by Corporate Reputations and Reputation Institute to provide
executives in Ireland with a high-I e v e | overview of th
with consumers

A Based on research carried out by Reputation Institute since 1997, using their
RepTrakE Pulse model

A Foll ows methodol ogy of GIlobal Reput
study on earth - 1,000 companies, 30,000 consumers, 30 countries

REPUTATION (j(j)
INSTITUTE "

© 2009 Corporate Reputations Ltd. All rights reserved e




Corporate
Reputations

1. The most visible companies in Ireland

0 Selected via an online nominations study carried out in Oct/Nov 2009
amongst general public

2. The largest companies in Ireland
o lIrish firms with a full stock exchange listing

o Firms with largest revenue, operating out of Ireland, listed in the Irish Times
Top 1000

3. Rated companies had to have significant consumer presence and be
ei ther NAsomewhato or fAveryo famild]
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A Survey carried out online through January and February 2010

A Respondents invited to describe their perceptions of individual
companies across 20+ questions

A Scores range from a low of 0 to a high of 100

A 11,996 total ratings; 3,165 unique respondents aged 18-65;
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RepTrakE model
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Reputationpulse
¢KS WSLINI {n Lz aS NBEFftSOla GKS O2NEB

2T I O2YLIl yeégQa N
shows how strong the emotional
bond is between the company and

its stakeholders
w Admire and respect the company

w Trust the company
w Feel good about the company
w Believes the company has an

Koverall good reputation

Dimensions
/[ TheReplraKk Y 2 HSI_B\
a set of dimensions and
attributes. Studies have shown

that overall these seven
RAYSyaizya SEL
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Reputations

Reputation Pulse
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the emotional bond is between the compa ngv‘ S/Sﬁ?
and its stakeholders Q*’ l,/QO
J High Quality X )
Profitable Value for Money
o i i N Better Results Than Expected i
Dimensions R _ , enStrong (;-:owth Pr)g;petcts i:::iscafsr:;r:er Needs
TheRepTrak Y2 RSt O2y aaAall
dimensions and attributes. Studies have 2
shown that overall these 7 dimensions zo
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attributes . Rl recommends customizing th
model to specific client needs.

. /
- Supportive Behaviours N

Environmentally Responsibl
Supports Good Cause:
Positive Influence on Societ;

Rewards Employees Fairly
Employee well-being
Offers Equal Opportunities &
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supportive behaviours (such as purchase, recommend,
invest) specific to each stakeholder group.
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The
stakeholders.

High quality products
Good walue for money
Stands behind its products
Meets customer needs

Is an innovative company
Is generally first to market
adapts quickly to change

Rewards employees fairly
Concerned with employees
Offers equal opportunities

Cpen and transparent
Behaves ethically
Fair in the way it does business

Environmentally responsible
Supports good causes
Fositive influence on society

Well-organized company
Strong and appealing leader
Excellent management
Clear wision for its future

Is a profitable company
Ferforms better than expected
Strong prospects for growth

60.5
51.7
66.2
54.9

a7.6
5Z2.4
LI

50.4
50.7
3Z2.5

49.2
51.5
50.7

5g.2
56.1
3Z.6

54.9
46.3
47.4
59.1

69.3
55.0
59.3

Products & Serwvices - 58.3

Innovation - 55.7

Workplace - 50.9

Governance - 50.3

Citizenship - 55.5

Leadership - 51.7

Performance - 61.1

RepTrakE met hodol ogy i

FEELING

denti fies your

Example RepTrak scores

Purchase
49.8

Recommend
48.9

eSTEEM

Trust

REDTFEI'(TM 56.3
Pulse

Fyiwav

56.2

¥erbal Support
49.8

TRUST

Invest
34.8

Recommend
Investment
40.0

Pulse n = 9,999
Dimension, .ﬁ.ttrll:uute & 5B n=19999
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Results and findings
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Is your Industry Helping or Hurting You?

Computer (7) |G - 03

)

Automotive (5)

Consumer Products (3)

Retall - General (186)

Food Manufacturing (8)

Beverage (6)

Retail - Food (5)
Pharmaceuticals (10) 66.25 (
} I

)

)

)

)

)

reland mean
K 64.60

Information & Media (5

Energy (10

Telecommunications (9
Transport & Logistics (7
Airlines & Aerospace (4

Financial - Bank & Insurance (10
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